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A piac ées a
ornyezettudatos
magatartas
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CSR vagy zold marketing?

» Természeti-, tarsadalmi-, gazdasagi kdrnyezet
dsszefiiggesel

» Triple bottom line elmélet (1981)

» Brundtland jelentés (1987)

» nemzetkozi konferenciak / csucstalalkozok

» CSR (EU Bizottsag 2001-es, illetve 2011-es definicigja)
» CSV - creating shared values

» Z0ld marketing
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Percentage of industries reporting on the corporate responsibility initiatives: 2008-201
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CSR vagy zold marketing?

» Uzleti valasz a piaci kihivasokra

» Egyik legrégebbi marketing megoldas - teremts Uj
placot!

» Létezik ,,z6ld” piac?

\ 4

_eteznek ,,z0ld” fogyasztok?

» Léteznek ,,zold” termékek?




.Z206ld cimkek’ az EU-n beldl
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Evolution of the Total Number of Licences from 1992 to 2010*
*Up to 31/12/2010
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Jelolések
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Jelolések
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Hasznalatban

Protect an additional Develop new Educate millions of  Engage tens of
100 million acres of  eertification children about their  nullions of
forestland standards role in global consumers in making

conservation responsible choices



Fontos ez?

Amikor a fogyaszté rajon, hogy megtévesztd a "zold" felhivas,
az aldbbiak szerint cselekszik:

Tovabbra is megveszi
a terméket

Nem véasarolja tébbet
a terméket

71%

0 20 40 60 80 100

v

Akik nem vasaroljak tovabb a terméket
koziilik 37% a cég tobbi termékét sem
veszi mar meg

Forras: Cone Green Gap Trend Tracker, 20



Mit valasztunk?

Certification Environmental Claim Environmental Image

Forrds: Cone Green Gap Trend Tracker, 2011




Ki miért zold?

» Motivacio

- Eroforras megtakarito
- Egészséges életmaod

- Allatbarat

- Termeészetjaro

» Generacio

- Baby boomer(1946-64)
- X generacio(1965-79)

- Y generacio(1980-95)

- Z generacio(1986 utan)

Forras: Ottman, (2011)
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Komoly tudatossag

Személyes és globalis szint(
témak is fontosak

Aktiv tarsasagi élet
Civil szerepvallalas

Vallalatok holisztikus
megitelése
Informaciokereso

71% bojkottalna vallalatot /
markat

Z0ld szinarnyalatok

Természetes

Egészseges életmadd
,hivoszavak”:

antibakterialis,
természetes alapanyag

Bioélelmiszer,
biotermeékek
Hétkdznapi
viselkedésben is z06ld



Z0ld szinarnyalatok

Sodrodo Hagyomanyos
» Ertékek és elvek még nem  » Praktikus okok miatt z6ld

jelennek meg a Iy
hétkoznapi viselkedésben ~ ~ Megtakaritasok
» Nem annyira aktivak

» Egyszeru zold

tevékenységek vonzzak » Racionalis érvek
oket
» Z0ld legyen trendi K6zombos
» Nem jar alaposan utana - . |gazan nem foglalkoztatja,

inkabb tegyek egyszer(ive bar elviekben egyetérthet




Z0ld marka
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b4
End-of-Life Production

APPROACH

Sales & Logistics
Marketing




Markaépitéesi koncepciodk

e S

KNOWN FOR
THINGS THAT |
CARE ABOU

KNOWN FOR THINGS
THAT ARE DIFFERENT

KNOWN FOR
GOOD THINGS

KNOWN FOR
SOMETHING

, T

KNOWRN

UNKNOWN




» Amit latunk és a valdsag...

» Termek
» Csomagolas

» Szolgaltatas
Erintettek



Ez z6ld?

a
plantbotile:

up to 30% plant-based
100% recyclable bottle

redesigned plastic,
recyclable as ever.










the carbon footprint

water

electricity

fuel

Mitél zold a zold? =

transport

offsets

Raw materials consumption — Lo recycling
«——— Energy consumptior

Land use
: Air emissions
Water emissions I
= Solid waste waste
Potential toxicity :
.- Potential risk

Total cost of ownership -
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‘www.tailormarketing.hu

Karbon labnyom
Oko-labnyom

GLOBAL CARBON
FOOTPRINT

Total emissions by nation
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FEMEMBER,
0BJECTS IN MIFFOR
ARE CLOSER THAN
THEY APPEAR.
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ORIGINS

Powered by Nature.
Proven by Science.




» Brazil megoldas
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. DUt it does grow in fields. Our new FPlant-astic bottles are 100%
renewable, reusable and recyclable made from sugar cane.




N,

o,

%, %,
o 0,

o
K Y,

RN
, 2, g, 3%
-/ «ff o,

%

%, %

V&v

%,




/

/l\_ GRAVITYLUIGHT




OPCIWER e 8.

Save energy with your friends.

See how your energy use stacks up against friends See how your home stacks up!

and homes across the US. Join groups and discover

how you can save even more. oK .
Try the home comparison without connecting to Facebook




Uj megkozelités

Spotlight on Heating

Your heating usage compared to your neighbors:

You used 14% more energy on heating
than your neighbors.

1680 Units
1520 Units Winter Reminder
Adjust your thermostat every time you
. . leave the house. Even one degree can
make a difference in savings.
YOU ALL NEIGHBORS

Your estimated heating usage is based an last winter's energy use and temperature. For more details, visit YourCompany.com/freports.




Uj megkozelités

Help them
care

)=
i
Help them
--r understand
BEHAVIORAL ENERGY INFO U T

ENGAGEMENT SERVICES

“"@

©=
Help them
ez take action

- HOME RETAIL &
i E CONTROL MARKETING

Help them
take control neares
[rrrry

Toapgerest i1ers




e ... @S a tobbi ,,0kos” megoldas

Lets build a

smarter planp‘*

city by city.
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smart Ideqs .
for Smarter Cities
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Our 2011 designs have reduced green house gas emissions by
over 6,500 metric tons per year! That's the equivalent of...

730,000

galluns of gas

o= 8%

e i Ry
1 ,390 acres of pine/fir forest

= 10,000




WATER<LESS LEVIS® WATER<LESS™ JEANS

OF 2.6 MILLION
TOILET FLUSHES.

Q) R e




Farmer variaciok

="GREEN"JEAN

MADE FROM COTTON & RECYCLED WATER BOTTLES

ORECHI

100% WADE IN THE USA BY @BII"I‘:I:IELL




Ha mar farmerink van...




9E7ES B0 infog@dgrade com

R () o [l
g_,ff_: 5 + J - FLJ S8 About  Products  Broncs  Blag  Contoct

Eco Manufacturing
For Busine

DGrade |5 a brand based company

ng only the highest quality, ECO - | ' - ;

ts available, We provide a . Eco Manufacturi ng

fully bespoke product development Service - -
as well as off-the-shelf solutions for all ; For Bus
your ECO - friendly clothing.
DGrade s a brand based company
prowiding only the highest quality, ECO -
friendly p t1 available, We provide a
Tully bespoke product development
service as well as off-the-shelf solutions
fior all your ECO = friendly clothing.

‘Lushy hos worked with Dgrode L for o number of years. Dgrode Lid is vndowbhedly ane of

the mast professional green ﬂurmﬁ; ynu cowld 'upo o work m'ﬂ'.'. S¢|H¥' m'.'.'nf tv ek

you for olf your suppart |

promptess and pvailbilty even for very short deadlines. PLASTIC BOTTLES SAVED
ok FROM LANDFILL ‘Lirsh has worked with Dgrode Lid for o numibser
of years. Dgrove Ltd i5 undoubtedly one of the
xRl professional graen 5 ol counkd
hape o work with, 5o we warmbed to thank pou
Jjor all your support in toking core of our
projects in bhe [ost b yeors. We apprecioted
your prompdness and meailabiliy sven for very
short deadlines.’

Gl 6 LUSH sohnson Y |\ VNAKED
Amive, Lugh

Contoct Us

= info@dgrage.com PLASTIC BOTTLES SAVED FROM
§, UK:07837 676160 LANDFILL

L UAE:+971 555 498763

D mde {hsthire. m p ':-.
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Ef | Civil hatasok

' * tailormarketing.hu

Csatlakozz a kampanyhoz,
Detox ZARA

Z A RA

VAN

EGY
MOCSKOS
TITKA

A ZARA-nak van egy
mocskos titka

ZARA

GREENPEACE.HU/ZARA A MERGEK KIMENTEK A DIVATBOL. #DETOX
#DETOX #DIVAT




Z0ld iranyok

» P&G - future » Unilever -

friendly products sustainable living
plan (Lifebuoy)

FUTURE
FRIENDLY
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Future Friendly Home |
EARN RECYCLEBANK POINTS & GET REWARDS! |

Click here to learn how you can make your home Future Friendly |
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Z0ld iranyok
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adidas’

CSR

., One for one —
uzleti modell
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Uzleti modell




A nagy (zold) alma

L ’ J

(1976) (1976 - 1998) (1998)

A Greener Apple

CO,e Emissions per Hour of Product Use*

48.4q

10.59 10.59 4

- =
i i —
e W =
G0-Watt 13-Watt 2011 2011 2011 2011 2010
Incandeszcent CFL Mac mini 11" MacBoolk iPad 2 Apple TV iPhone 4

Lightbulh Lightbulb Air




A nagy (zold) alma

Reduction in Packaging

2007 iPhone

2010 iPhone

a0, 53%
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FairPhone

S

Conflict-Free
Tin & Tantalum o o Dual Stm

oy Rootable 9.
= Operating System
.l/l

Replaceable
N Battery

% Worker Welfare \ ©

PHOTOGRAPH & SKETCH: FAIRPHOMNE




FairPhone

FA%PIIDNE

Fluke 11k

PHONE | STORY | ROAD MAP | SHARE | TEAM SHOP CONTACT BLOG

A seriously cool
smartphone that puts

2,372

Phones sold

social values first
20
days left

See why it's more fair >

47%

of goal




COSt Breakdown Of Consumer price €325
the First Fairphone

At Fairphone, we want to start a movement to change the way products are .
made. But just as importantly, we want to make a change through the way ot Average Sales Price €257.50

we do business. That means being open and transparent about what we
do and where we expect our money (and yours) will go. So, here's

what happens to the €325 for every Fairphone sold. |1 €129.75 Design, engineering, components, manufacturing
and assembly costs

Yoy fes/tax (pri €675
" "' Lewe‘./tavx (pr |vrate copying , WEEE)
""'"' """ B Resellers’ margin -€4725

3 £9 Certifications (eg. CE, GCF, RoHS, FCC, REACH
rventions " B and testing L )
Fairphone puts social values first in our decision-making / M Rackagingsnd G IS
process, which affects the entire production of this /4 [ [ Inbound logistics
phone. We also actively seek ways to drive sustainable f W<
change in the supply chain and life cycle of our

smartphone. We call these our “interventions”. Our . €18.25 Estimated warranty costs (including spare parts,
X = X labor and transport)

interventions follow the action areas of our long-term

road map to a fairer economy, from sourcing conflict-free

minerals from DR Congo to facilitating better e-waste )
solutions. wd & . > I'c tions £ 45

= S=adr, €4.75 Project devel t, prototypi
PRECIOUS MATERIALS O AL SR,
£3.75 Stakeholder meetings, participation [l €17.75 Personnel costs, office space, IT, travel
Conflict-Free Tin Initiative (CFTI) and
Solutions for Hope, and monitoring
initiatives for responsible sourcing . €6 Events, communications and public engagement

Royalties to patent holders, IP licenses

. €11.25 Legal, accounting, other outside service providers

€525 Webshop hosting, payment facilities,
MADE WITH CARE | e
€7.50 Made with Care Program

€1.93 Worker welfare fund ($2.50)
Initial Operating Result €5

‘ Bes Reserve (for unexpected stuff), investments and
Each cube represents one euro of Fairphone's financing costs

SMART DESIGN
€4  Open source development,

community support, Fairphone : :
operating system consumer price and is based on the production

of 25,000 phones. Figures are for 2013 and have
LASTING VALUE been rounded for ease of reading.
€3 Initiatives to recycle existing e-waste - Visit fairphone.com/2013/09/12/costbreakdown
€2 Coordination for Fairphone e-waste . where you can download a Key for a detailed

e Fﬂﬁpﬂaﬂf.com




Z0ld - piac

» Felelossegvallalas ertelmezese

» Kdrnyezeti és tarsadalmi értekekre
épilo valos verseny elony

» Létezo fogyasztoi reteg és
kommunikacios sajatossagok

» Civil egylittmikodesek osszetett
szerepe

» Marketing jelentosege
» Kicsik és nagyok...
» Kivil-beldl...




TAKE
PERSONAL

RESPoNSIBILITY

é/mS /‘/éwa‘. Coi

1@

remarkable
think environmaan

| used
to be...
binned.
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